
Programmatic advertising promised massive scale, improved 

targeting and measurement capabilities, and streamline buying 

processes. While the industry has made good on this vision, it has 

done so in a decentralized manner, allowing for complexity, 

ambiguity, and bad actors to create distance between media 

buyers and sellers. 

The outcomes of these effects are well known: identity resolution 

frustrations, murky supply fees across multiple resellers, and 

fraud, to name a few. 

New intermediaries routinely crop up to address these problems, 

but have the effect of widening the gap between buyers and 

sellers. Meanwhile, fraud and fees leave buyers wondering if 

they’re effectively reaching consumers.

Curation is the right strategy to close the gap between buyers, sellers, and consumers  because it increases 

supply chain control. 

Curation refers to the packaging of inventory to make it available for purchase. It works because it ensures that 

inventory being made available to buyers has been validated and manually assembled by the curator, who builds 

packages designed to meet buyers’ needs. Curation inventory packages can solve nearly limitless problems: from 

improving inventory quality, to demographic or contextual targeting, and even helping to improve match rates when 

first-party data is packaged directly with supply. 

Across all use cases, curation provides buyers with packaged media that can be purchased without the fear of fee 

ambiguity, resellers, or fraud.

Take back control with supply 
curation.

Email us directly at info@themediagrid.com for more 
information, or visit us at www.themediagrid.com. 

Connect with The MediaGrid. 

The Solution

The Challenge
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Connect with The MediaGrid. 

The MediaGrid is built for curators, of all sizes.

First-party Data Packaging 
Package first-party data alongside premium 
supply, helping to improve match rates and 
limit data leakage by cutting out 
intermediaries that sit in the traditional buying 
path.

Whether you’re an agency, a publisher, a data provider, or a media buyer yourself, The MediaGrid 
provides the tools you need to package unique supply and make it available to buyers. Our unified 
workflow allows you to package deals, manage demand access and distribution, use proprietary data 
features like Search Intent targeting, pull transparency reporting and so much more. 

Key use cases for curation inside The MediaGrid include:

Restore Competitive Edge 
Curation re-opens the door to the 1:1 
relationships that media buyers used to have 
with media owners. With curated deals, buyers 
can once again start to build preferential 
relationships through volume, aligned brand 
values, and more.

Unlock Incremental Revenue 
No matter where you sit in the programmatic 
ecosystem you can use your unique value - 
be it cost efficiency, data, or access - to 
unlock incremental revenue as a curator.

Centralize Programmatic Campaigns 
The supply chain has become spread across 
multiple paths to specific supply or audience 
segments. With curation, buyers can 
specifically choose where to funnel their 
buying power through investment 
management controls.

Supply Path Transparency 
Helps buyers determine optimal supply 
pathways by providing full log-level bid and 
fee transparency & direct publisher access.

Data Science Activation 
Curates and redirects the bidstream based on 
proprietary data science, advanced filtering 
logic, or unique data assets/user IDs.
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